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Original Idea:
Tell the story of Margaret Rudkin success in baking and 
beginning Pepperidge Farms company. Visuals can include 
vintage photography of her life and the baking industry.

Background of Margaret Rudkin:
Margaret Rudkin redefined her life at the age of 40 in an attempt 
to help heal her son’s severe asthma condtion that limited his 
ability of what he could eat. It all sarted with a loaf of bread. 
Through trial and error she prefected a recipe. The word spread 
around that her bread had been helping to heal her sons’ asthma 
from the doctor. She began making batches of bread in her 
kitchen and took it to a grocery store to see. She insisted the 
loaves be sold for .25 cents and when she returned home she 
had orders for more batches. The demand for her bread grew 
fast, she operated out of her kitchen and her then garage, hand 
making the loaves of bread until 1940. She then built the first 
state of the art bakery in the U.S. in Norwalk, Connecticut. She 
became one of the top women in the workforce leading the way 
for her brand to increace through product expansion, leadership, 
and her passion for baking. 

What is the content of your book? 
Briefly describe the exhibition.
The book will contain photographs and vintage advertisments 
from the start of her business to the legacy she left with 
Pepperidge Farms.
 

What kind of museum will it be shown in?
At the Connecticut Historical Society

Who is your intended audience?
My intended audience is women in support of women that 
empower women.

Why will they want to buy the book?
Interest and takeaway piece of original bread recipe.

What do you want them to feel/think/learn/etc. when 
looking at the book?
Her story and how some of the most iconic products in the 
Pepperidge Farms line began. Her fearlessness in growing the 
company, maintaining a prominent role in a time where women 
were just starting to be in the working field and out of the role 
of being a housewife. Her passion for finding a solution for her 
son, in turn helping others through food. To feel inspired that it is 
never too late to start anything and the sometimes the smallest 
idea can have the greatest impact on self and others.

What is the physical format and production method?
It is a 6x9in. book printed

Developing The Concept



Graphic Exploration
Scanned in a recipe book I found at an Antique shop 
and created graphics in photoshop.  



Graphic Exploration
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Creative Brief
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Margaret Rudkin redefined her life at the age of 40 on her Pepperidge Farm 
family property. Through the advice of doctors, she decided to find a way to 
help prevent her sons’ asthma. Due to food allergies, he was unable to eat 
many commercially processed foods. An allergist suggested stone-ground 
wheat flour instead of white flour because of the vitamins it contained, and 
she began to experiment with a bread recipe that had been handed down 
from her grandmother. 

The word spread around about her bread and she began making dozens 
of batches of bread to sell at the local grocery store. As she moved from 
her kitchen to a factory, she expanded beyond bread making, delving 
into frozen food products, acquiring chocolate rights from Belgium and 
discovering Goldfish crackers in Sweden. 

As she discovered her passion for baking, she soon began to lead the way 
as a business woman. She looked beyond just making and selling bread and 
became one of the top women in the workforce, and advocated for women 
by hiring them to work for her company—at a time when a women’s roles 
in society and outside the home were rapidly changing. Pepperidge Farm is 
Margaret Rudkin’s legacy. The company continues to thrive and produce 
popular brands and products.
  
This exhibition features historical advertisements, photographs and short 
stories about Pepperidge Farm and Margaret Rudkin. Perhaps women and 
men and young adults of all ages who attend the show will feel inspired by 
the reminder that the smallest idea can have the greatest impact.



Laying out the book 
In this next step, I made a casting sheet, some thumbnails, and 
worked on the book digitally as it was easier for me to explore 
layout options, typefaces, grids and the placement of content 
to contribute to the overall flow of the book. 
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Thumbnails
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Typefaces
I explored several typeface combinations. I 
decided on Number Five Smooth, designed 
by Laura Worthington of Laura Worthington 
Type for headlines. For the body copy and 
folios I chose Adonis, designed by Natalia 
Vasilyeva from ParaType.
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Colors
I kept my color palette simple with only 3 
colors. Pantone—P 37-6 C, P 45-16 C and P 
57-4 C. These colors compliement my graphic 
elements, but looking beyond that they are 
similar to the Pepperidge Farm logo colors. 
Tying into the nostalgia of the Pepperidge 
Farm brand, this color palette creates the tone, 
captures the warmth of Margaret Rudkin and 
the sense of energy she held to never stop 
trying. It tied together the vintage look and 
feel I wanted for this catalog. 

P 37-6 C

P 45-16 C

P 57-4 C
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Roughs
I set up a grid system digitally and decided to 
experiment with different layouts in indesign. I knew 
I wanted to figure out the placement of my graphic 
elements and decide what elements I wanted to pull 
off of from my cover design. I then used my visual 
research, for photos, to decide what would best fit 
with the copy on that page. Once I had those things 
figured out, I went back to my content research and 
began to input information from articles to create 
the story. I decided to keep my body copy placement 
consistent to create an established flow from page 
to page. The headlines shifted with the copy below 
it. In knowing I would have graphics on the pages, I 
intended to keep the layout fairly simple, allowing 
the content on my pages to hold more importance. 
I included an occasional pull quote to enhance the 
story and give viewer’s a more personal feel of who 
Margaret Rudkin was.



Roughs: Cover Options



Roughs



Roughs



Roughs
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This exhibition features historical advertisements, 
photographs and short stories about Pepperidge 
Farm and Margaret Rudkin. Perhaps women and 
men and young adults of all ages who attend the 
show will feel inspired by the reminder that the 
smallest idea can have the greatest impact.

Final Outcome
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Where’s The Exhibit
The exhibition would be showcased at 
Connecticut Historical Society in Hartford, 
Connecticut durin March 11–15, 2020. 
This location is a historical museum and 
library located in Connecticut, it followed 
my concept with Pepperidge Farm starting 
out Connecticut along with Margaret Rudkin 
legacy truly beginning there as well. 



Exhibition Graphics



Exhibition Graphics



The exhibition graphics are a series of poster ambient 
advertising that would be used to around the area of the 
museum. I used graphic elements, to provide a cohesive 
look of my exhibit and included photos to capture attention 
and give the viewer something to peak interest into 
discovering who Margaret Rudkin was and want to discover 
the story behind Pepperidge Farm.  

Exhibition Graphics
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